YMNOYPTEIO EMdBa
ANAMTY=HZ |
EAAHNIKH AHMOKPATIA
YIIOYPI'OX

Kupieg kai kuplol,

Me 181aiTepn Xapd& atmodéxOnka TV TTPOCKANCH OAC OTA £YKAiVIO
NG Maykdéopiag ‘EkBeong Franchise, upiag ekdnAwong n oTtroia
aTTOTEAEI ATTOOEIEN TNG BETIKNG TTOpPEiag TToOU €XEl O BEOUOS NG
dIkaidxpnong otn xwpa pag. H EANGDa yiveTal auTéG TIG NUEPES TO
onueio ouvavinong Tou Traykoopiou franchising. ©éAw va
KaAOOWpPiow OAOUG TOUG OCUMPMETEXOVTEC KOl va OUYXOpWw TOUg

JlopYyaVWTEG yIa TRV Ayoyn opyavwaon.

H Traykéopia eutreipia  €xel Oc€igel Twg n  OIKaIdXpNon wg
ETTIXEIPNMATIKI TTPAKTIKA €UVOEI TNV ACIOTTOINON VEWV EUKAIPIWY,
OUMBAAAEI GTNV OIKOVOUIKA aVATITUEN TNG XWPAG, OTNV augnon Twv
Béoewv  gpyaciag, OtV €VOUVAPWON TWV  HIKPOUECTiWV
ETTIXEIPNOEWV HECA O £Va AVTAYWVIOTIKO TTAYKOOUIOTTOINUEVO
TTEPIBAANOV. ZUVEICQEPEI ETTIONG OTNV ECWOTPEPEIN KAl OUVIOTA

TTAEOV Eva 10IAITEPA EAKUCTIKO PHOVTEAO ETTIXEIPNUATIKAG AVATITUENG.

H xwpa pag, AOyw Tng TTPOVOMIAKAG YEWYPAQPIKAG Béong Tng,
Bewpeital T0 oTOUPOOPOUI avaueoa otnv EupwTtn, ™ Méon
AvaTtoAn kai Tn Bopeia AQpIkr) Kal atToTeAEl pia EAKUCTIKR) ayopd
yia 01ebveic emixeiprioeic Franchise, TTou BEAouUvV va €TTEKTEIVOUV TIG
OpaoTnPIOTNTEG TOUG. 'ETO1, 0 KAGDOG Tou Franchise otnv EAAGDQ
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EXEl TTapoucidoel €va amoé T uWnAOTEPA €TACIA  TTOCOOTA
avartugng otnv Eupwtraik ‘Evwon kal n xwpa Pag Katéxel Tn
deuTePN UWNAOTEPN BEoNn oTnv EupwTrn o€ eUTTOPIKA KOTAOTAPATA,

o€ avahoyia TTAnBuouou.

O Beopdc TNG OIKAIGXPNONG, TTOU QAVATITUCCETAI EVTUTTWOIOKA
KUpiwg oOToug KAAdoug eoTiaong, €vduong, €eKTTaideuong Kal
uTTNPECIWY, Oivel TN duvaTOTNTA OTIC ETTIXEIPNOEIG VA DIEKDIKOOUV

véa TTedia yia TNV avaTrTugr Toug.

EvBappuvel Tnv TTpowBnon VEWV ETTIXEIPNPATIKWY OPACEWV Kal
OUVEPYQOIWYV, CUPBAAAEI OTNV GPTIO EKTTAIOEUCT) TOU TTPOCWTTIKOU

KAl OTNV ATTOTEAECUATIKA Kal EUEAIKTN Ol0ikNoT.

[MpoOo@EPEI OTIGC MIKPEG KAl JECAIEG ETTIXEIPNOEIG TA TTAEOVEKTAUATA
TWV  MEYAAWV ETTIXEIPNOEWY, OaPOU HETAPEPEl  TEXVOYVWOIQ,
ETTWVUNIA, aTTOTEAECPATIKA opyavwaorn. ETriong, oupBAaAAel Kal
otn 01adocn TNG ETAIPIKAG KOIVWVIKAG €UBUVNG Kal €V YEVEI TNG
ETTIXEIPNMATIKAG NBIKAG, KaBwWG Oe VvoeiTal €mXeipnon uwnAng

atrdédoong n otroia dev TTAPOUCIAdeEl AUTA TA OTOIXEIA.

Eival TTpo@avég 11 yia va JTTopETEl va avaTTTuxOei pia eTTixeipnon,
OKOUN Kal oTo TTAQicIo TNG diadikaoiag dIKaidoxpnong, EMPAAAETAI
N 0UTTapgn €vOg eUKPATOU ETTEVOUTIKOU TTEPIBAAAOVTOC TTOU OTNPICE!

TIG UYIEIG DUVAEIG TNG OIKOVOUIAG, XWPIG YPAPEIOKPATIKA EUTTODIA.



H kuBépvnon pag otnpiel tTnv avarmrtuén Tou Beopol Tou
franchising w¢ wia  véa, ouyxpovn Kal OUVAUIK MOPPN
ETTIXEIPNMATIKAG dPACNG OTNV EUPWTTAIKA Kal TNV EAANVIKA ayopd.
ATTO0eIEN aTToTEAEl N XpNUATOdOTNON VYIa TIPWTN @opd Tou
franchising atmd KOIVOTIKA TTpoypApuaTa, evw 101aiTEPN TTPOPRAEWN
UTTApXel Kal oto TTAaioclo Tou EZMA yia Tn véa TTPOYPOUMATIK

TTEPINdO.

Eivar dedopévo o011 n diadikacia TnNg OIKAIOXPNONG OIEUKOAUVEI TN
onMIoupyia €VOC TTEPICCOTEPO OUYKPOTNUEVOU KOl OOMNUEVOU
MOVTEAOU ETTIXEIPNMATIKAG dpaoTNPIOTNTAG, TTOU £XEl WG Afova Tnv

TTOIOTIKI KOl ETTWVUMN TTAPAywYr, TN HEYAAUTEPN ECWOTPEPEIQ.

MoTevw, AoImmov, akpddavia OTl 0 Beopog TnG dIKAIdXPNOoNG
QTTOTEAEI MIA  ONPAVTIKA CuviIoTwod Vyia TR Onuioupyia Twv
ouvenkwv ekeivwv  TTOU  Ba  BonBriocouv va avBicel N
EMXEIPNUATIKOTATA TOU 0 ‘EAAnvag €xer oto DNA Tou. To
franchising €xel TTOANG TTEPIOCOTEPA VA OWOElI OTNV ayopd Kal n

EAANVIKNA oikovopia dikaiouTal va €Xel TTOANEG TTPOODOKIEG.

Euxopar ammd kapdidg kabe emruyia otnv 'EkBe0n oac.



